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EXECUTIVE SUMMARY 

The TRESCA project works towards and conducts research on “Trustworthy, Reliable and 

Engaging Scientific Communication Approaches”. In order to disseminate project-related 

research and findings to a broad audience of scientists, journalists, policy makers, and 

indirectly (EU) citizens, the consortium has developed a project website and social media 

account to reach its target audience. The TRESCA project has developed a uniform project 

identity or branding in order to maintain a recognisable and professional image. The project 

identity will be applied to all project communication outlets, when possible. The selection for 

project font and colours was also incorporated in the design of the project logo. 

The main communication channel for the TRESCA project is the website. The TRESCA project 

website will be updated on a monthly basis with information and/or blog posts featuring 

progress made by the project. WordPress has been selected as the platform for the 

development of the website for the TRESCA project, due to its flexibility, user-friendly nature, 

and its wide range of possibilities. One of TRESCA’s main communication channels that is 

facilitated by the website is the Blog. Blog posts will highlight key societal observations in 

relation to the TRESCA project, as well as project developments and results. All partners will 

contribute to the blog, as authors and/or reviewers. 

A strong social media presence enables to consortium to make contact with the project’s 

target audience, share its own research outcomes, and remain aware of relevant 

developments surrounding social media use and science communication. Twitter was 

identified as the most important medium to create a strong presence on for the project. The 

name and handle - TrustSocialScience and @TrustSocialSci – reflect the aims of the project 

and is a message in itself, a ‘call to action’ for trust in social science research. In addition to 

the project’s official social media accounts, consortium members will share project output 

through their organisations’ social media accounts, particularly consortium members 

Science|Business and Kurzgesagt have a large audience that the TRESCA project now has 

access to. Currently, the project has no dedicated accounts on social media platforms 

besides Twitter, but other platforms such as LinkedIn, Facebook and Medium are considered 

for future implementation. These social media accounts (e.g. LinkedIn, YouTube) may be set 

up at a later stage, depending on emerging needs for stakeholder mobilisation. 

Finally, now that the website has been launched, connections with running EU-funded 

projects, international or national research projects can be made, so that these projects can 

be invited to create a post for the TRESCA blog. This increases the synergies with other 

projects and will help generate traffic to the project website.  
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 INTRODUCTION 
The TRESCA project works towards and conducts research on “Trustworthy, Reliable and 

Engaging Scientific Communication Approaches”. In order to disseminate project-related 

research and findings to a broad audience of scientists, journalists, policy makers, and 

indirectly (EU) citizens, the consortium has developed a project website and social media 

accounts. 

This report is intended as an explanation the main outcomes of D6.1, the project website 

social media accounts, and other communication channels. It presents the development and 

aim of main digital resources and communication channels of the project. The details 

described in this report relate to all project outcomes, as it includes project identity, such as 

fonts and colours, and the logo. Each of these elements will be incorporated in all project 

outputs to generate a strong presence online. 

By developing a dedicated project website, stakeholders and interested parties will be able 

to inform themselves about the TRESCA project, its aims and the consortium. Further, the 

blog section serves as a channel to report on project outcomes. 

A strong social media presence enables to consortium to make contact with the project’s 

target audience, share its own research outcomes, and remain aware of relevant 

developments surrounding social media use and science communication. 

This report continues in chapter 2 by describing the project identity. Chapter 3 consists of 

the website development and includes screenshots of each page. In chapter 4, the strategy 

for developing a strong social media presence is described. The strategy is based on a 

dedicated project social media presence, as well as the support from the consortium 

members. This chapter also contains a list of potential future social media to integrate in the 

strategy. Finally, the report ends with a concluding chapter, highlighting the outcomes of the 

work, the limitations and lessons learned, as well as an identification of opportunities. 
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 PROJECT IDENTITY 
The TRESCA project has developed a uniform project identity in order to maintain a 

recognisable and professional image. This chapter describes key elements of the project 

identity, such as the project fonts and colours, as well as the development of the logo. 

 Project fonts and colours 

Together with partner Kurzgesagt, the consortium has developed a project identity and 

stylebook which is available for all partners on the shared Google Drive. The project identity 

will be applied to all project communication outlets, when possible. For example, deliverable 

reports such as this one and other project communications will incorporate project identity 

in the design. However, social media channels do not usually allow for particular fonts. For 

these outlets, the logo and project colours will be incorporated strategically. 

The fonts Merriweather and Open Sans were selected project fonts for all reports and written 

communications. Merriweather is a serif font with a distinct personality. It is reminiscent of 

news headlines of traditional papers without being too fragile. This font is used for headings 

in reports. Open Sans is a simple yet modern typeface that is ideal for use on digital media, 

such as the website and blog. Both fonts are available to download for free via Google’s font 

webpage (see https://fonts.google.com/). The intention behind the fonts was to reflect the 

project identity – openness with a strong sense of trustworthy information.  

The colours that were selected for the TRESCA project are a warm shade of orange and dark 

blue. Orange and blue are complementary colours. The combination offers a good contrast, 

where the orange pops against the dark blue background, without losing a sense of harmony 

in the design. The choice for dark blue was purposeful, as seemingly almost black, the shade 

gives an unexpected depth to our communications. As an added advantage, the particular 

shades of orange and blue of the TRESCA project’s identity were selected based on 

consortium partner Kurzgesagt’s animation style and use of colour, as can be seen by visiting 

their YouTube channel (https://www.youtube.com/user/Kurzgesagt). One of the project 

outputs is a science communication video, which will be animated and designed by 

Kurzgesagt. By selecting this set of colours, Kurzgesagt will maintain a consistent flow of their 

brand. In order to guarantee recognition of the TRESCA project, the TRESCA logo (see next) 

will be incorporated. 

https://fonts.google.com/
https://www.youtube.com/user/Kurzgesagt
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 Logo design 

The selection for project font and colours was also incorporated in the design of the project 

logo. Kurzgesagt finalised the design after several conversations amongst the consortium 

members. 

The approach to developing the project logo focused on the core objectives and focus areas 

of the TRESCA project. First, the project delivers in-depth research. Second, a key element of 

the subject relates to the sharing of (fake) news through digital platforms. The research 

element of the project is signified by the loop, while the sharing element is signified with the 

sharing icon that is common on websites and social media platforms. How these elements 

were brought together in the project logo is shown in figures 1 and 2. Figure 3 shows the 

logo for dark backgrounds. 

 

Figure 1: TRESCA logo elements 

 

Figure 2: TRESCA logo 

 

Figure 3: TRESCA logo dark 
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The logo incorporates key project identity features. It also encompasses the project aims and 

core objectives, while maintaining a clean look. How the logo and project identity is 

incorporated into the project website and social media channels is shown in the upcoming 

chapters of this report. 
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 PROJECT WEBSITE 
The main communication channel for the TRESCA project is the website. The TRESCA project 

website will be updated on a monthly basis with information and/or blog posts featuring 

progress made by the project. This can include (but is not limited to) project press releases 

or storytelling of an aspect of the project, may it be a summary of a recent consortium 

meeting, the current stage of research being carried out, preliminary and final results, 

interviews of research staff, or anecdotes. All consortium partners will be involved at one 

stage or another on this content creation. The website is based on a WordPress theme. 

 WordPress and the MetaMax theme 

WordPress has been selected as the platform for the development of the website for the 

TRESCA project for a number of reasons. First, WordPress is flexible and adaptable to 

changing needs. Since its initial release in 2003, WordPress has undergone continuous 

development adapting to users' needs. For instance, social media widgets, the possibility of 

hosting video and images, are some of the updates the platform has introduced. In this light, 

WordPress is a reliable and practical choice for hosting the website. In line with the project 

goals and focus, the TRESCA website and its associated communication channels should 

remain up to date as well as allow for visual communications in today’s digital environment. 

Therefore, a platform that caters to these needs was essential to the project.  

WordPress is a user-friendly platform which allows several users to manage the website at 

the same time. Its collaborative and agreeable nature was one of the motives for the choice 

of the platform. Further, the platform offers a line of innovative customisable themes. Not 

only did this allow the consortium to find a fitting, clean theme that would put TRESCA’s 

content at the centre, but the option to customize the theme allowed the consortium to 

adjust the theme to fit and be consistent with the project’s identity. Moreover, WordPress 

offers a line of plugins, like contact forms, image slides and more, extending the website’s 

functionality.  

Lastly, one of the functions that TRESCA aimed for in the website was a blog. WordPress sites 

have built-in blog functionality, that is both easy to use and comes with various design 

options and functionalities. 

TRESCA’s website uses WordPress’s MetaMax theme. MetaMax is a clean, visual, yet content-

focused theme that allows to easily customize website features like footer, header, menu’s, 

website colours and content. The theme is appropriate for various causes such as 

businesses, projects and more. 



Project website, social media accounts, and other communication 

channels  

Page 12 of 27 

TRESCA | H2020-SwafS-2018-2020 | 872855 

 Website development process 

The website was developed by TRESCA partner EUR. However, all consortium partners 

contributed in terms of feedback, making the website a collaborative effort. The website 

development went through several stages. First (1), the hosting platform and website 

development platform have been selected, of which the outcomes were described 

previously. The host was linked to the website’s domain name: http://trescaproject.eu/. 

Second, (2) the website’s theme was set and customized to suit the projects’ identity (project 

colours, typography and so forth). Third, (3) essential pages for the website were determined. 

These pages include a home page, an about page, a consortium page, a blog page and a 

contact page. Also, a privacy policy page was added to appear after having clicked on a link 

in the footer. Fourth, (4) the content for the website had to be prepared. This task included 

summarising consortium partner organisations, contextualising work packages, and 

preparing the first blog post. Finally, (5) icons and images were prepared to visualize the 

website's content in a clear and attractive manner. Both open source material and original 

illustrations were used in the development of the visuals for the website. 

 Home page 

The homepage is the landing page of the project. The page was designed in a way to provide 

a clear overview of the page and available content in one instance. As shown in Figure 4 

below, the website applies the project identity elements, and the logo is clearly visible. 

 

Figure 4: Home page first section 

http://trescaproject.eu/
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After scrolling down, the website visitor can see a summary of the project’s design, aims and 

focus. See Figure 5 for a screen capture of this section of the page. As can also be seen in 

this figure, the icons visualise the core message of the summaries included here. 

 

Figure 5: Home page second section 

Each page has the same footer element, as shown in Figure 6 below. In this footer, webpage 

visitors can choose to navigate to the top (the orange hexagon with the arrow). The visitor is 

also notified of the fact that the project is financed under the Horizon 2020 funding scheme. 

There are also quick links to the privacy policy, the about page and the contact page. 

 

Figure 6: Webpage footer 

 About page 

On the about page, website visitors gain deeper insight into the project, its aims, and the way 

it is structured into work packages. 
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In Figure 7, the top part of the about page is shown. This section of the page contains the 

project background and official details. 

 

Figure 7: Project details on the about page 

After this, the page continues to describe the TRESCA’s project approach and main topics of 

interest, as shown in Figure 8. Which is followed by a summary of the objectives and aims, 

as seen in Figure 9. 

 

Figure 8: Project approach on the about page 
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Figure 9: Project objectives on the about page 

The about page concludes with a summary of each of the Work Packages that encompass all 

the work that is planned for the TRESCA project. Each WP block is a hover box. By hovering 

over each box, the visitor can read a summary of each WP. See Figure 10 for an example of 

what this looks like. 

 

Figure 10: Work plan on the about page 
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 Consortium page 

The next page is the consortium page. The page highlights the importance of having a diverse 

team with a variety of expertise and focus. A picture of the first physical TRESCA meeting, the 

kickoff meeting, which took place in January 2020, is included on this page, see Figure 11. 

 

Figure 11: Consortium page 

This section of the page is then followed by showing the individual partner organisations. 

The same design was implemented for the partner descriptions as was for the Work Package 

descriptions on the about page. Visitors can hover over each partner logo, to gain more 

information about the partner organisation. Each description includes a link to the partner’s 

individual web page. For partner Kurzgesagt, a direct link to their YouTube channel is 

included. Figure 12 shows what this section of the consortium page looks like. 
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Figure 12: Partner logos and descriptions 

 

 Blog page 

One of TRESCA’s main communication channels that is facilitated by the website is the Blog. 

This section can be directly accessed through the main menu of the website. In Figure 13, 

the landing page of the blog section is shown. Figure 14 shows an excerpt of the first blog 

post. 

Throughout the project’s lifetime, more articles will be added to the blog. Blog posts will 

highlight key societal observations in relation to the TRESCA project, as well as project 

developments and results. All partners will contribute to the blog, as authors and/or 

reviewers. 
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Figure 13: TRESCA blog landing page 

 

Figure 14: TRESCA blog excerpt 
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 Contact page 

The contact page provides a widget where the visitor can get in touch with the project 

consortium. The contact widget is shown below, in Figure 15. 

 

Figure 15: Contact widget 

Submissions through the contact form will be sent to tresca@eur.nl, the main contact 

address for the project coordinator, EUR. The email address of the sender is requested in 

order to enable the coordinator to respond to the sender’s request, question or comment. 

The provided email addresses will not be used in any other way, unless this is explicitly 

requested by the sender. 

 Visitor analytics 

Task lead EUR is looking into options to analyse visitor statistics to gain more insight into 

website traffic. Points of interest for the consortium are, for example, through which channel 

do visitors arrive on the webpage, which path do visitors take across the website, number of 

unique visitors, and many more. Such statistics will be useful to improve the website and 

increase visibility and reach of the TRESCA project. 

mailto:tresca@eur.nl
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 SOCIAL MEDIA PRESENCE AND STRATEGY 
As stated in D6.2, recurrent content and visibility is crucial in order to raise public awareness 

and build a large audience. Social media are used by researchers to disseminate research 

but such platforms also serve as a way to connect other researchers, policymakers, 

journalists, and other publics (Wilkinson and Weitkamp 2013). Furthermore, sharing social 

news and news analyses have become as important to public policy as traditional – or ‘legacy 

forms’ – of media consumption (Dwyer and Martin 2017). A strong social media presence will 

therefore enable to consortium to make contact with its target audience, share its own 

research, and remain aware of relevant developments surrounding social media use and 

science communication. 

Aside from the website, the TRESCA project will create a strong social media presence. This 

is facilitated by a two-pronged strategy. First, the TRESCA project will make use of dedicated 

project social media accounts. Second, communication activities are further supported by 

the consortium members, and each organisation’s social media presence. 

 Twitter 

Twitter was identified as the most important medium to create a strong presence on for the 

project. Twitter has a tendency to attract a large number of journalists, policy makers and 

academic researchers who connect over key issues relevant to the project. In order to foster 

a strong Twitter presence, the TRESCA project has created a project dedicated account that 

intersects with the interests of a number of key partners. The Twitter name and handle are 

TrustSocialScience and @TrustSocialSci due to character limit. The name and handle reflect 

the aims of the project and is a message in itself, a ‘call to action’ for trust in social science 

research. This choice to avoid the use of the project name, means that the Twitter profile can 

be used even after the project lifetime has concluded. The follower base that was built over 

time, the reach of the Twitter account and the impact it has, will persist for future initiatives 

with a similar goal to TRESCA.  

The project identity elements, logo and colours are implemented on the Twitter profile. The 

cover image that is used on the front page of deliverable reports is incorporated on the 

Twitter profile as well. See Figure 16 for a screen capture of the TRESCA Twitter profile. 
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Figure 16: TRESCA Twitter profile 

 Partner social media channels 

In addition to the project’s official social media accounts, consortium members will share 

project output through their organisations’ social media accounts.  

 Science|Business 

The Science|Business communication channels will be the main drivers of TRESCA’s online 

content. With 83,000 average unique pageviews per month to its website, a twice-weekly 

newsletter distributed to 25,000 senior research and innovation specialists and decision 

makers in academia, industry and public policy, and over 18,500 combined social media 

followers, Science|Business is the ideal platform to share TRESCA’s updates. In order to 

maintain a strong connection to the project, the TRESCA project identity elements will be 

incorporated and links to the TRESCA Twitter profile and website will be included where 

relevant. 

 Kurzgesagt 

One of the project outputs is a new science communication video, which will be based on 

research outcomes of project activities. The video will be developed by partner Kurzgesagt 

and shared through their YouTube account. Currently, their YouTube channel has 11.8 

million subscribers, offering an instant large audience. To maintain a strong connection to 

the project, TRESCA project identity elements will be incorporated in the video. 
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 Individual project members 

Those project members who have an active online social media presence are committed to 

disseminate TRESCA project outcomes. In their activity on Twitter or other social media, they 

will actively promote and include references to TRESCA where applicable. See the selection 

of Twitter posts in Figure 17 below as examples.  

 

 

 

Figure 17: Selection of Twitter posts from individual project members 
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 Potential social media channels 

Currently, the project has no dedicated accounts on social media platforms besides Twitter. 

This section describes potential opportunities for the TRESCA project to exploit, including the 

potential opportunities and challenges are associated to implementing these platforms into 

the social media presence and strategy. 

As TRESCA develops, the aim will be to broaden the project’s reach by exploring the 

employment of various other social media platforms. In order to boost TRESCA’s online 

presence, platforms like Facebook, LinkedIn, and Medium show potential to be considered 

as additional effective communication channels. In addition to TRESCA’s Twitter account, 

these social networking sites could be deployed to magnify the impact of the project by 

building relationships with target audiences and relevant stakeholders, increasing the 

audience base and establishing the project as authoritative voice in its field. 

 LinkedIn 

In order to establish TRESCA as an authoritative voice in its field, it is important to leverage 

its relationships with well-known partners and collaborators. This could be made possible 

through LinkedIn (https://www.linkedin.com/), the largest professional social network. 

However at present, the choice has been to focus on having partners themselves repost 

project information on their personal LinkedIn accounts to maintain more personal 

relationships with stakeholders connected to the project’s professional network. Although 

this choice not to have an official presence on LinkedIn is not definitive, we will evaluate how 

the platform can be used to increase the project’s visibility. The main aim of employing 

LinkedIn as a dissemination tool would be to establish connections with journalists and 

policymakers and strengthen the project’s online presence within professional networks. 

 Facebook 

Facebook (https://www.facebook.com/) is arguably the world’s largest social networking site 

with an approximate number of two billion users worldwide. Considering this, the platform 

can be used as a powerful communication tool to reach and connect with wider audiences. 

The project will consider the use of a Facebook project page to increase relationships with 

diverse audiences and raise awareness about the project and its content. However the target 

audience on Facebook tends to be more difficult to reach. As a site of important research 

about science communication and especially issues that the TRESCA project will examine, 

Facebook is a key source of information. However as a specific dissemination tool it would 

be more problematic, but the platform may prove useful to have text, photos, video posts, 

and blogposts from the TRESCA’s website disseminated. A project Facebook page could also 

https://www.linkedin.com/
https://www.facebook.com/
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be used to promote project events and foreground project partners and activities. This 

engagement and interaction could potentially attract audiences outside of the immediate 

target audience and online circle that has been established and expand the project’s reach.  

 Medium 

Medium (https://medium.com/) is an online publishing site that is gaining traction across 

various disciplines as a way for thought leaders, think tanks and projects to share 

information. For the purposes of this particular project, Medium can be used to disseminate 

the TRESCA blog. Medium allows limited free access to articles and has a paid membership 

for unlimited stories. Authors are not required to get a paid membership; they can create a 

free account and publish their stories. Authors also have the option to make their 

submissions eligible to earn money, but this is not automatic or required. 

Whereas most social networking sites require a form of modularisation where the platform 

design limits how much content is shared, Medium is more versatile. Platforms like Twitter 

and Facebook can provide short-form experiences that can attract new audiences through 

280-character Tweets or short Facebook posts but Medium provides opportunities for long-

form content to be published which generally draws information driven audiences who often 

have high influence. 

 Social media choices 

In order for social media platforms to be effective in increasing the project’s online visibility, 

they need to be employed strategically. For TRESCA, this strategy involves prioritising certain 

communication channels and platforms that act as a base from which the project can build 

its online presence, hence the decision to initially focus on Twitter and the project’s website. 

As the deliverables form a clearer picture of the issues that TRESCA will analyse and address, 

it may be necessary to move beyond these two primary modes of dissemination. The current 

choice emphasises a desire to see focused dissemination rather than a multiplicity of 

channels with limited presence.  

Research is required to establish which social media platforms can benefit the project by 

attracting most of our targeted audience. It is important to investigate which platforms can 

ensure audience optimization. Starting off with a small number of social media channels can 

pose potential disadvantages as it limits exposure of the project and decreases growth 

opportunities. However, employing too many social platforms prematurely can be 

counterproductive and impact the effectivity of the project’s social media strategy. Should 

our ongoing engagement with these persons indicate differently than is clearly desirable 

now, TRESCA will reorient towards new platform use.  

https://medium.com/
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 CONCLUSION 
The TRESCA consortium has decided on and implemented a uniform project identity, 

including colours and fonts for a cohesive look over all project deliverables and 

communications. 

A project website has been developed and is launched and active. The page will be 

maintained and updated regularly. The content can be expanded on as the project grows 

and generates research outcomes and organises activities. 

Twitter was identified as the key social medium to create and maintain a strong presence 

and connect to the intended target audience of journalists, researchers and policymakers. 

Furthermore, the consortium has been able to mobilise partner’s existing social media 

presence – both on an organisational level as an individual level – to propagate project 

communications.  

 Limitations and lessons learned 

There are several limitations and lessons learned that the TRESCA team should be aware of 

and mitigate. The COVID-19 crisis has affected the development and implementation of the 

website and social media channels. 

• The project website needs more input and blog posts. This will be possible as soon as 

the project has its generated its first results from research and other activities. 

• The Twitter account should be used more actively to post its own content, as it 

currently relies on partner organisations and individual members to generate a solid 

presence. This will be mitigated as soon as the first project results are generated. 

• The projects will need to plan for regular and strategic integration with partner 

organisations  

 Opportunities 

The consortium has recognised several opportunities it could exploit to improve its social 

media presence. They are as follows: 

• Additional social media platforms are identified which can support a strong online 

presence for the TRESCA project. 

• The TRESCA project can invite currently running EU-funded projects, international or 

national research projects to post on the blog. Specifically this needs to be done in 

relation to other projects funded under the SwafS funding instruments as outlined in 
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the project grant agreement. This will increase the synergies with other projects and 

will help generate traffic to the project website. 

• The use of visitor analytics can be used to gain more insight into which pages generate 

the most visitors and through which channels visitors arrive on the project website. 

Despite delays due to COVID-19 issues, TRESCA has established a clear project identity or 

branding and put this in key virtual locations – specifically the website and the Twitter 

account. It is anticipated that the robustness of the website will be demonstrated in the 

coming months, particularly as the project is able to show its crucial work in a critical time 

period. The current work documented in this deliverable indicates an ample basis for the 

TRESCA project to build upon in the coming years.  
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