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EXECUTIVE SUMMARY  

The TRESCA project works towards and conducts research on ɈTrustworthy, Reliable and 

Engaging Scientific Communication Approaches ɉ. ϥn order to disseminate project -related 

research and findings to a broad audience of scientists, journalists, policy makers, and 

indirectly (EU) citizens, the consortium has developed a project website and social media 

account  to rea ch its target aud ience. The TRESCA project has developed a uniform project 

identity or  bran ding in order to maintain a recognisable and prof essional image.  The project 

identity will be applied to all project communication outlets, when possible.  The selection for 

project font and colours was also incorporated in the design of the project log o. 

The main communication channel for the TRESCA proj ect is the website. The TRESCA project 

website will be updated on a monthly basis with information and/or blog posts featuring 

progress made by the project.  WordPress has been selected as the platform fo r the 

development of the website for the TRESCA proje ct, due to its flexibility, user -friendly nature, 

and its wide range of possibilities. One of TRESCAɅs main communication channels that is 

facilitated by the website is the Blog.  Blog post s will highligh t key societal observations in 

relation to the TRESCA project, as well as project developments and results. All partners will 

contribute to the blog, as authors and/or reviewers.  

A strong social media presence enables to consortium to make contact with the  projectɅs 

target audience, share its own research ou tcomes, and remain aware of relevant 

developments surrounding social media use and science communication. Twitter was 

identified as the most important medium to create a strong presence on for the projec t. The 

name and handle  - TrustSocialScience and @TrustSocialSci ɀ reflect  the aims of the project 

and is a message in itself, a Ʉcall to actionɅ for trust in social science research . In addition to 

the projectɅs official social media accounts, consortium members will share project output 

through their organi sationsɅ social media accounts, particularly consortium members 

Science|Business and Kurzgesagt have a large audience that the TRESCA project now has 

access to. Currently, the project has no dedicated ac counts on social media platforms 

besides Twitter, but  other platforms such as LinkedIn, Facebook and Medium are considered 

for future implementation. These social media accounts (e.g. LinkedIn, YouTube) may be set 

up at a later stage, depending on emerging  needs for stakeholder mobilisation.  

Finally, now tha t the website has been launched, connections with running EU -funded 

projects, international or national research projects can be made, so that these projects can 

be invited to create a post for the TRESC A blog. This increases the synergies with other 

proje cts and will help generate traffic to the project website.   
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 INTRODUCTION  
The TRESCA project works towards and conducts research on ɈTrustworthy, Reliable and 

Engaging Scientific Communication Approaches ɉ. ϥn order to disseminate project -related 

research and findings to a broad audience of scientists, jo urnalists, policy makers, and 

indirectly (EU) citizens, the consortium has developed a project website and social media 

accounts.  

This report is inte nded as an explanation the main outcomes of D6.1, the project website 

social media accounts, and other comm unication channels. It presents the development and 

aim of main digital resources and communication channels of the project.  The details 

described in this report relate to all project outcomes, as it inc ludes project identity, such as 

fonts and colours, an d the logo. Each of these elements will be incorporated in all project 

outputs to generate a strong presence online.  

By developing a dedicated project website, stakeholders and interested parties will be able 

to inform themselves about the TRESCA project, its aims and the consortium. Further, the 

blog section serves as a channel to report on project outcomes.  

A strong social media presence enables to consortium to make contact with the projectɅs 

target audience, share its own research outcomes, and remain a ware of relevant 

developments surrounding social media use and science communication.  

This report continues in chapter 2 by describing the project identity. Chapter 3 consists of 

the website development  and includes screenshots of each page. In chapter 4, the strategy 

for developing a strong social media presence is described. The strategy is based on a 

dedicated project social media presence, as well as the support from the consortium 

members. This chap ter also contains a list of potential future social me dia to integrate in the 

strategy. Finally, the report ends with a concluding chapter, highlighting the outcomes of the 

work, the limitations and lessons learned, as well as an identification of opportun ities.  
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 PROJECT IDENTITY  
The TRESCA project has developed a uniform project identity in order to maintain a 

recognisable and professional image.  This chapter describes key elements of the project 

identity, such as the project fonts and colours, as well as the development of the logo.  

 Project fonts  and colours  

Together with partner Kurzgesagt, the consortium has developed a project identity and 

stylebook  which is a vailable for all partners on the shared Google Drive . The project identity 

will be applied to all project communication outlets, when possible. For e xample, deliverable 

reports such as this one and other project communications will incorporate project identity 

in the design. However, social media channels do not usual ly allow for particular fonts. For 

these outlets, the logo and project colours will be  incorporated strategically.  

The fonts Merriweather and Open Sans were selected project fonts for all reports and written 

communications. Merriweather is a serif font with a distinct personality. It is reminiscent of 

news headlines  of traditional papers  without being too fragile. This font is used for headings  

in reports . Open Sans is a simple yet modern typeface that is ideal for use on digital media, 

such as the websi te and blog.  Both fonts are available to download for free  via GoogleɅs font 

webpage (see https://fonts.google.com/ ). The intention beh ind the fonts was to reflect the 

project identity ɀ openness with a strong sense of tru stworthy information .  

The colours that were selected for the TRESCA project are a warm shade of orange and dark 

blue. Orange and blue are complementary colours. The combination offers a good contrast, 

where the orange pops against the dark blue background, without losing a sense of harmony 

in the design. The choice for dar k blue was p urp oseful, a s seemingly almost black, the shade 

gives an une xpected depth to our communications. As an added advantage, the particular 

shades of orange and blue of t he TRESCA projectɅs identity were selected based on 

consortium partner KurzgesagtɅs animati on style and use of colour, as can be seen by visiting 

their YouTube channel ( https://www.youtube.com/user/Ku rzgesagt). One of the project 

outputs is a science communication video, which will be anima ted and designed by 

Kurzgesagt. By selecting this set of colours, Kurzgesagt will maintain a consistent flow of their 

brand. In order to guarantee recognition of the  TRESCA project, the TRESCA logo (see next) 

will be incorporated.  

https://fonts.google.com/
https://www.youtube.com/user/Kurzgesagt
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 Logo design  

The selection  for project font and colours was also incorporated in the design of the project 

logo.  Kurzgesagt finali sed the design after  several conversations amongst the consor tium 

members.  

The approach to developing the project logo focused on the core objectives an d focus areas 

of the TRESCA project. First, the project delivers  in-depth research . Second, a key element of 

the subject relates to the  sharing  of (fake) news  throug h digital platforms. The research 

element of the project is signified by the loop, while th e sharing element is signified with the 

sharing icon that is common on websites and social media platforms. How these elements 

were brought together in the project l ogo is shown in figures 1 and 2 . Figure 3 shows the 

logo for dark backgrounds . 

 

Figure 1: TRESCA logo elements 

 

Figure 2: TRESCA logo 

 

Figure 3: TRESCA logo dark 
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The logo incorporates key project identity features. It also encompasses the project aims and 

core objectiv es, while mainta ining a clean look. How the logo and project identity is 

incorporated into the project website and social media channels is shown in the upcoming 

chapters of this report.  
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 PROJECT WEBSITE 
The main communication channel for the TRESCA project  is the website.  The TRESCA project 

website will be updated on a monthly basis with information and/or blog posts featuring 

progress made by the proj ect. This can include (but is not limited to) project press releases 

or storytelling of an aspect of the pr oject, may it be a summary of a recent consortium 

meeting, the current stage of research being carried out, preliminary and final results, 

interviews of  research staff, or anecdotes. All consortium partners will be involved at one 

stage or another on this content creation. The website  is based on a WordPress theme.  

 WordPress  and the MetaMax theme  

WordPress has been selected as the platform for the develop ment of the website for the 

TRESCA project for a number of reasons. First, WordPress is flexible and ada ptable to 

changing needs. Since its initial release in 2003, WordPress has undergone continuous 

development adapting to users' needs. For instance, soci al media widgets, the possibility of 

hosting video and images, are some of the updates the platform has introduced. In this light, 

WordPress is a reliable and practical choice for hosting the website. In line with the project 

goals and focus, the TRESCA website and its associated communication channels should 

remain up to date as well as allow for visual com munications in todayɅs digital environment. 

Therefore, a platform that caters to these needs was essential to the project.  

WordPress is a user -friendly  platform which allows several users to manage the website at 

the same time. Its collaborative and agree able nature was one of the motives for the choice 

of the platform. Further, the platform offers a line of innovative customisable themes. Not 

only did t his allow the consortium to find a fitting, clean theme that would put TRESCAɅs 

content at the centre, b ut the option to customize the theme allowed the consortium to 

adjust the theme to fit and be consistent with the projectɅs identity. Moreover, WordPress 

offers a line of plugins, like contact forms, image slides and more, extending the websiteɅs 

functiona lity.  

Lastly, one of the functions that TRESCA aimed for in the website was a blog. WordPress sites 

have built -in blog functionality, that is both easy  to use and comes with various design 

options and functionalities.  

TRESCAɅs website uses WordPressɅs MetaMax theme. MetaMax is a clean, visual, yet content -

focused theme that allows to easily customize website features like footer, header, menuɅs, 

website colours and content. The theme is appropriate for various causes such as 

businesses, projects and more.  
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 Website development process  

The website was developed by TRESCA partner EUR. However, all consortium partners 

contributed in terms of feedback, making t he website a collaborative effort. The website 

development went through several stages. First (1), the h osting platform and website 

development platform have been selected, of which the outcomes were described 

previously. The host was linked to the website Ʌs domain name: http://trescaproject.eu/ . 

Second, (2) the websiteɅs theme was set and customized to suit the projectsɅ identity (project 

colours, typography and so forth). Third, (3) essential pages for the website were determined. 

These pages include a home page , an about page , a consortium pag e, a blog page  and a 

contact page . Also, a privacy policy page was added to appear after having clicked on a link 

in the footer. Fourth, (4) the content for the website had to be prepared. This task included 

summarising consortium partner organisations, co ntextualising work pack ages, and 

preparing the first blog post. Finally, (5) icons and images were prepared to visualize the 

website's content in a clear and attractive manner. Both open source material and original 

illustrations were used in the developme nt of the visuals for t he website.  

 Home page  

The homepage is the landing page of the project. The page was designed in a way to provide 

a clear overview of the page and available content in one instance. As shown in Figure 4 

below, the website applies th e project identity elements, and the logo is clearly visible.  

 

Figure 4: Home page first section 

http://trescaproject.eu/
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After scrolling down, the website visitor can s ee a summary of the projectɅs design, aims and 

focus. See Figure 5 for a screen capture of this section of the page. As can also be seen in 

this figure, the icons visual ise the core message of the summaries included here.  

 

Figure 5: Home page second section 

Each page has the same footer el ement, as shown in Figure 6 below. In this footer, webpage 

visitors can choose to navigate to the top (the orange hexagon with the arrow) . The visitor is 

also notified of the fact that the project is financed under the H orizon 2020  funding scheme. 

There are also quick links to the privacy policy, the about page and the contact page.  

 

Figure 6: Webpage footer 

 About page  

On the about page, website visitors gain deeper insight into the project, its aims, and t he way 

it is structured into work packages.  
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In Figure 7, the top part of the about page is shown. This section of the page contains the 

project background and official details.  

 

Figure 7: Project details on the about page 

After  this,  the  page continues  to  describe  the  TRESCAɅs project  approach  and main  topics  of  

interest,  as shown  in Figure 8. Which is followed  by a summary  of  the  objectives  and aims, 

as seen in Figure 9. 

 

Figure 8: Project approach on the about page 
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Figure 9: Project objectives on the about page 

The about page concludes with a summary of each of the Work Packages that encompass all 

the wor k that is planned for the TRESCA project. Each WP block is a hover box. By hovering 

over each box, the visitor can read a summary of each WP. See Figure 10 for an example of 

what this looks like.  

 

Figure 10: Work plan on the about page 


























